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Better Love Yourself Inc. NFP (“BLY”) is to assist college bound young women 
and men by supplying them with pearls of knowledge and BLY necessities. 

BLY mentors and addresses issues including positive Self Esteem, Health and Mental 
Wellness geared to form a positive resolve in the lives of determine young women 
and men. 

BLY celebrates everyday individuals who do extraordinary things in life through 
mentoring. 

 

 

•Our Mission• 

•Our History• 

Better Love Yourself Inc. NFP was established in 2006 and is a 501 (c) (3) not-
for-profit organization. BLY supplies essentials to first time college students in the 
form of a starter trunk. 
 
BLY‟s dedication to the mission of identifying and addressing the needs of young 
students helps create a comfortable environment and positive self-esteem when 
faced with a new life away from the comforts of home.  
 
Mentoring starts with the “Trunk of Essentials” and continues throughout their 
collegiate experience. 
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  •The Trunk Event!• 

The 5th Annual BLY „Collegiate Trunk Event‟ is a fundraiser that 
promotes and acknowledges first time college students preparing for on-
campus dormitory living.  

Each event is held in an engaging environment that invites local vendors, 
corporate booths, spa treatment pampering and educational workshop sessions 
with both students and attending parents. 

 The evening festivities are highlighted by a classic complimentary buffet and 
live performances by emerging artists & national talent. 

Throughout the day, students are awarded cash scholarships and a special 
presentation of the trunks filled with on-campus living essentials.  

 

•Student Recipients• 

 To apply for a campus trunk, each student is required to fill out a BLY 
application. 

 Students must write a brief essay on who they are and on their story or 
journey on entering college life. 

 BLY doesn‟t require a „grade‟ mandate to receive a special trunk. 

 In order to find qualifying students that are accepted in their Fall 
semester at college, BLY partners with several organizations in each 
event market. 

 Each year our student recipients grow more diverse in the growing need 
to assist college bound students. 

 Students from both the African American and Hispanic communities 
apply and BLY works closely with local college and public school 
systems i.e. City of Colleges of Chicago and the Chicago Public Schools 
(CPS). 

 Applicants begin to send in their information in the Spring and a special 
advisory committee selects student recipients by Mid-June. 
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2010 Trunk Recipients 
•Photo Highlights • 
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St. Louis 

Chicago 
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2010 Trunk Recipients 

•Photo Highlights • 

 

 

 

Cleveland 
 

Monroe 
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•Seminars• 

The following workshops/discussions will take place throughout the 
day and will include key influential panelists sharing their areas of 

expertise. 
 

 Dress for Success Project  
 Positive Self Esteem for Teens 
 Money and Me - Banking and Money Management Classes 
 An Ounce of  Prevention (Safe Sex Options / Abstinence)  
 Mentoring Through Internship 
 Presentation of Trunks to Students 

 

 

“Better Love Yourself has 
truly changed my life in a way 
I wouldn’t have expected in 
pursuing college. I appreciate 
the organization and all that 
they do for us.” 

College Student-Illinois State 
University-Bloomington 

“I was struggling financially 
and my Mom had just lost her 
job so when I heard about 
Better Love Yourself and how 
they assist Senior High School 
students with our campus 
items, I immediately applied. 
It made me adjust much 
better entering my freshman 
year in college.” 

College Student-Tennessee 
State University 

•Scholarships• 

Better Love Yourself has rewarded students 
throughout the years in scholarship monies courtesy 
of our private and corporate donors. We are proud 
to continue in our mission to increase our financial 
donations to college bound students each year in 
addition to trunk and on-campus living essentials.  
Key corporate donations have included; Nielsen, 
State Farm, The National Black MBA Foundation, 
AT&T, Wells Fargo, Windows of Opportunity and 
other various organizations.  
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5th Annual Collegiate  
•Event Tour• 

• Cleveland, OH - July 10, 2011 {Edward Parker Master 
Gallery} 

• Memphis, TN - July 16, 2011 {Pink Palace Museum} 
•  St. Louis, MO - July 24, 2011 {560 Music Center-

Washington University} 
•  Chicago, IL - July 31, 2011 { DuSable Museum of African 

American History} 
•  Monroe, LA - August  7, 2011 {Northeastern Louisiana 

University} 
• Washington, D.C.- August 14, 2011 {TBA} 

 
•Dates are subject to Change• 

Cities 

Demographic   25-55+ Demographic 

   65% Female/35% Male Attendance 

   Household Income $75-$250K 

  Take frequent vacations and travel  business class      

   Consumer appreciates luxury vehicles i.e. Mercedes  

 Benz, Audi, BMW, Lexus, Range Rover, Cadillac, etc. 

   Frequent consumers of high-end purchases. 

   Other buying habits include: books, beauty care products, 
home appliances, and health and dietary supplements. 

 Holds an executive management position or business owner 
and entrepreneur.  

 

www.betterloveyourself.com  

 



 

  

Marketing 

Printed Collateral:    
30,000 full-color flyers 
Limited edition posters for participating partners and 
lifestyle locations in each market. 
 
Digital Marketing Campaign:    
Better Love Yourself, NFP collaborates and links with 
over 30+ websites and over 50 e-blasts covering over 
1,000,000 impressions over 3 months 
           
Targeted Media Partners:    
Local Major Newspapers, Publications and 
Organizations 
 *Local Television Stations, National Ezine outlets  
 
Market Radio Stations:         
(Memphis/ V101, St. Louis/ KMJM, Chicago /WVON, 
Monroe, LA)  
 
Social Networking:  
Facebook and Twitter  
 
 

 

5th Annual Collegiate 
•Event Tour• 

 

 

Media 
Partners 
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Entertainment 

5th Annual Collegiate 
•Event Tour• 

 

Entertainment, Guest Speakers and Hosts  
Past entertainers have included: 
Orbert Davis (Jazz) 
Tonya Dyson (Neo Soul) 
Lee England (R&B/Hip Hop Violinists 
Ruby Dee (Blues/Soul) 
Feloney (R&B/Soul) 
Forecast (Jazz) 
Terisa Griffin-BLY Headliner and National R&B Entertainer  
 
Past Guest Speakers have included: 
Donna Coaxum 
Stephanie Wilson-Coleman 
Sporty King 
Tennessee State Rep. G.A.Hardaway 
BLY‟s Ambassador of Student Affairs 
Wayne Watson  
Chancellor of City Colleges 
 
√And local emerging artist s from BLY Trunk Event Host cities   

 

Spa & 
Pampering 
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2011 
•Sponsorship Program• 

$10,000  
• Category Exclusivity of Brand throughout the BLY Events  
• Company logo placement on all printed collateral and         
  Event DVD  

•  Logo placement on official BLY shirts, bags, Student trunks 
•  Sponsorship of all Workshops 
•  2 Booth area for product sampling at the BLY Event 
•  Opportunity to address the BLY Guests and Concert Host            
•  Back Cover and Center Pages of program booklet 

• Online Media Marketing through all E-Alerts (10) 
• Title placement on all materials 
• 30 General passes for the BLY Trunk Event 
• VIP Seating for 20 Persons for the evening concert 
• Company Promotions throughout the evening 
• On-Premise signage at the Venue 
• Radio & Media mentions on all on-air spots 

•  $1000 Book Scholarship Per City in the name of your Company 
 

$5,000  
• Company logo placement on all printed collateral and Event DVD 

•  1 Workshop exclusive sponsorship 
•  1 Booth area for product sampling at the BLY Event 
•  First Inner  page of program booklet 

• Online Media Marketing through E-Alerts (10) 
• 20 General passes for the BLY Trunk Event 
• VIP Seating for 10 Persons for the evening concert 
• Company Promotions throughout the evening 
• On-Premise signage at the Venue 
• Radio & Media mentions on all on-air spots 

•  $500 Book  Scholarship in the name of Your Company 
 

Title Sponsor 

Presenting 
Sponsor 
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$3,000 
ω Category Exclusivity 
ω Company logo placement on printed             

 collateral and Event DVD 

  1 Booth area for product sampling at the  

 BLY Trunk Event  

  1 BLY Bag inserts 
ω Online Media Marketing through (10)E-Alerts  
ω 1 Full-Page Ad in The BLY booklet 
ω 10 General passes for the BLY Trunk Event 
ω Premier VIP Seating for 6 Persons for the evening 

concert. 
ω On-Premise signage@ the Venue 
Å Radio & Media placement mentions 

 $300.00 Book Scholarship in the name of the Sponsoring 
Company  

 

$1,500 
Å Non-category exclusive 
Å Company logo placement on printed 
Å collateral and DVD  
Å  Limited on-premise brand signage at the 
Å BLY Event 
Å  1 Bag insert 
• 8 General Passes for the BLY Trunk Event  
Å  VIP seating for 4 persons for the concert 
Å  Full Page Ad in the program booklet 
Å  Online Media Marketing through  
Å E Alerts (6)  
Å  $150.00 Book Scholarship in the name of Your 

Company 
 

2011 
•Sponsorship Program• 

 

Premiere 
Category 1 

Premiere 
Category 2 
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5th Annual Edition Collegiate 

Tour Event 
•Program Booklet• 

Program Booklet  
Full page Ad: $100 

• Ad Sizes  
•  6”X9”(full bleed), 5.75”X8.75” (live area) 
•  Full Size ad: 6”X9”(full bleed), 5.75”X8.75”  
• (live area) 

 
• Files for Artwork and graphics must be Hi Res (300 dpi) 

accepted formats: PDF, Jpeg or Tiff files. NO Word Docs 
• Forward to: lydagraphics@aol.com  
• Please cc. Terisa Griffin at betterloveyourself@gmail.com  

 

$100.00 
Space 6x6 Space                     

• Exclusive Brand Signage within your booth area. 
• One-on-one opportunities to communicate with 

BLY attendees. 
• On-premise demonstrations. 
• Product placement and sampling at the “Trunk 

Event” 
• 2 General passes to the BLY Event 

 

Ad Rates 

Vendors 
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Artwork, Product & Payment 
•Deadlines• 

1st Sponsor Payment:     Due by April 28, 2011 
Final Sponsor Payment:       Due by June 29, 2011 
Artwork (logos) for Printed Materials:  Due by June 19, 2011 
Artwork for Program Booklet:      Due by June 29, 2011  
 

Please make checks or money orders payable to:  

Better Love Yourself, Inc. NFP  
 
Attention:  

Terisa Griffin 
Founder/President 
Better Love Yourself Inc. NFP  
 P.O. Box 379504 
Chicago, IL 60637 
Office: (773) 667-9608 Email: betterloveyourself@gmail.com 
Website: www.betterloveyourself.com  
 

 

Payments 

Contact 
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